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By HELEN ZHAO Staff Reporter

G
RANNY flats are coming out of the 
shadows.

Taking advantage of a state law 
that went into effect Jan. 1, dozens of home-
owners have petitioned the city of Los Ange-
les to approve accessory dwelling units, also 
known as granny flats, on their properties. 
The number of applications made this year 
may have already eclipsed the average annu-
al application rate over the last decade, and 
the pace is expected to increase as more peo-

ple become aware of the relaxed regulations.
Angelenos have for years converted ga-

rages and other ancillary buildings on their 
properties into rental units, often without 
pulling permits. Now, with the benefit of a 
state law that overrides numerous local reg-
ulations regarding factors such as parking, 
passageways, and setbacks, they are able to 
bring their plans out into the open.

“Rents are high. Lots of people will take 
advantage of this,” said one city official who 
asked to remain anonymous.

Venice architect Isabelle Duvivier said 

she has taken on five clients who want to 
build accessory dwelling units on their prop-
erties that would not have complied with city 
law two months ago. For one, their lot sizes 
were too small. The city used to require a 
minimum lot size of 7,500 square feet, but 
California law sets no minimum. Her clients 
plan to rent out the units, which will include 
a kitchen and bathroom. 

She said her clients are in a hurry to take 
advantage of the new rules before the city 

State law unlocks secondary-dwelling options for homeowners 

Please see HOUSING page 66

By Design:  
Isabelle Duvivier  

is working on 
five granny flats 

for clients.
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By DAINA BETH SOLOMON Staff Reporter

CIM Group, one of the largest – and quietest 
– L.A. real estate investment companies, has sold 
a 20 percent stake in its business to Mitsui & Co. 
Ltd. of Tokyo in a transaction valued at as much 
as $550 million.

The deal, announced last week, might pave the 
way for CIM to take in hundreds of millions of 
dollars from Japanese investors through Mitsui’s 
investment advisory arm.

Mitsui said it would invest $450 million to 
$550 million in CIM, with equity going into the 
latter’s operating platform as well as its invest-
ment funds. Mitsui did not disclose the break-
down of the investment, but said the deal would 
give it a 20 percent ownership stake in CIM. The 
company also said it planned to encourage further 
Japanese investment in CIM through its Japan 
Alternative Investment Co. Ltd. subsidiary.

Japan Investor 
Plants L.A. Flag
REAL ESTATE: CIM sells 
20 percent stake to Mitsui.

Please see REAL ESTATE page 66
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Restaurants:
Shares of 
DineEquity 
plummet after 
Julia Stewart 
steps down amid 
declining sales.6 Technology:

Challenged by high hardware costs, the virtual reality 
industry is turning toward shared experiences to boost sales.

Sports:  
How will Magic Johnson’s business holdings fare now that 
he’s become a Lakers executive?3
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By DAINA BETH SOLOMON  

Staff Reporter

D
ANTE Cardenas packages his 

oregano, sage, beets, and radishes 

in Vernon, but just a few years ago 

he ran his business, E.D. Produce Inc., 

out of a low-slung warehouse in the Arts 

District. He sold the 9,900-square-foot 

space in 2014, once he realized its value had 

quadrupled over the $1 million dollars he 

paid for it just a few years previously. 

“It’s better for me to have something 

that I can leave for the future, perhaps to 

my children,” Cardenas said in Spanish. 

“Now, I have no thoughts of moving. We’re 

doing very well here.”

The property value is not likely to mul-

tiply as it did in the Arts District, but there 

are other benefits to fleeing the hubbub 

of the fast-developing downtown neigh-

borhood, with its apartments, offices, and 

eateries. His was among several companies 

that have taken flight to industrial centers 

in Vernon, Commerce, the City of Industry, 

and South Los Angeles. 

“The location became challenging,” said 

Jae Yoo, a senior vice president at CBRE 

who marketed Cardenas’ warehouse. “It’s 

not only because the trucks have to compete 

against people walking on the streets, which 

becomes a danger and a liability. What 

they’re doing is thinking about the future.”

As property owners look ahead, many 

are landing fat paychecks from developers 

keen on razing or redeveloping old ware-

houses, while lessees are finding themselves 

Arts District industrial property owners sold on big paydays

Please see REAL ESTATE page 51

New Roots: 

Dante Cardenas 

at E.D. Produce 

in Vernon.
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By GARRETT REIM Staff Reporter

Bot Home Automation 

Inc., maker of a video cam-

era-rigged doorbell called Ring, 

last week raised a $109 million 

Series D round and said it is 

aiming for an initial public of-

fering before the end of the year.

The Santa Monica firm has 

come a long way since Chief Executive Jamie 

Siminoff pitched the product on ABC reality TV 

contest “Shark Tank” and subsequently rejected a 

tight-fisted investment deal from one of the show’s 

Ringer Makes 

D Series Noise

TECHNOLOGY: Bot Home’s 

$109 million feeds IPO buzz.

Please see TECHNOLOGY page 12

By HENRY MEIER Staff Reporter

As Snap Inc. moves closer to an expected initial 

public offering this spring, the Venice photo-shar-

ing company is going through a rite of passage: de-

fending itself against a slew of legal actions. 

Lawsuits filed in the last sixth months include 

an array of complaints targeting the company be-

hind the popular Snapchat app, including claims 

that parts of the tech unicorn’s underlying product 

infringe on patent holders’ intellectual property as 

well as allegations from a former executive that 

Snap Decisions

INVESTMENT: Will tech giant

fight suits to clear IPO path?

By GARRETT REIM Staff Reporter

Cloud Constellation Corp. has a far-

flung idea.
As businesses and governments consid-

d in light of increased 

tion out of reach by 

storing it on servers 

within satellites or-

biting the Earth.

While its system 

has yet to leave the 

ground, the compa-

ny received a boost last month from Palo Alto 

commercial satellite manufacturer SSL, which 

has agreed to build Cloud Constellation’s sat-

i d invested along with other backers, 

d pany

Cloud Constellation is projecting it will be able 

to launch its constellation of 14 low Earth-or-

biting satellites by the first quarter of 2019.

“The advantage (of our system) is that the 

data that you are transmitting has no relationship 

or no exposure to the public networks,” said Cliff 

Beek, the company’s president. “There are leaks 

inside the network that we call the internet.”

Cloud Constellation is not alone in its  

pursuit of a space-based data storage and 

Firm’s Data Storage Plan Out of This World

INTERNET: Startups look to 

satellites for higher security. Monthly cost  

to store 3 terabytes  

of data in space.

$5,000 

Green 
In Bag

Siminoff
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Targeted Tech: Snap Inc.’s Evan Spiegel.

Please see INTERNET page 51
Please see INVESTMENT page 52
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By HOWARD FINE Staff Reporter

Opposition from an unusual alliance of busi-
ness, labor, anD nonprofit Groups to tHe anti-De-
Velopment Measure S Has faileD to QuasH a fierce 
campaiGn bY supporters, leaVinG tHe initiatiVe’s 
fate too close to call DaYs before tHe election.

Measure S pro-
ponents, a coalition 
of communitY actiV-
ists anD HomeoWner 
Groups banKrolleD bY 
tHe AIDS Health-
care Foundation, 
HaVe VirtuallY matcHeD tHe funDraisinG of tHe bal-
lot initiatiVe’s opponents, WHicH incluDe almost 

Measure for Measure, Voters Face Key Policy Decisions
DEVELOPMENT: Business
fails to outraise S supporters. 

Please see DEVELOPMENT page 65

By HENRY MEIER Staff Reporter

Owners of cannabis businesses in the city of 
Los Angeles are closely watching the upcoming 
election, hoping voters pass Measure M, a City 

MARIJUANA: Pot industry
repeats: M not N; M not N.

Please see MARIJUANA page 65

Local: CIM’s Hollywood & Highland.

Abuzz: Two weed measures on the ballot.uzz: Two weed measures on the ballot.

MEASURE H
Tax hike would  

fund homeless services.

See page 69
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